
Case Study

Dholera Landmark is a premier real estate
company offering investment opportunities in
India's first greenfield smart city, Dholera.
Their goal was to enhance their digital
presence, generate high-quality leads, and
establish themselves as a trusted brand in the
competitive real estate market.

Challenges

Our Approach

Social Media Strategy

Crazychiefs executed a comprehensive
digital strategy, focusing on:

We designed and developed
www.dholeralandmark.com to be:
Visually appealing and easy to navigate
SEO-optimized for relevant keywords
Equipped with lead capture forms and call-to-action
(CTA) elements
Mobile-friendly for seamless browsing

Creating high-quality content showcasing Dholera’s
investment potential
Running targeted Facebook and Instagram ad campaigns
Optimizing posts with real estate trends, customer
testimonials, and investment insights

With a strategic blend of website development, social
media management, and ad campaigns, Dholera
Landmark successfully strengthened its online presence
and generated valuable leads. Crazychiefs continues to
support their growth through data-driven marketing
strategies.
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Digital Transformation & Lead
Generation for Dholera Landmark

Website Development

100% increase in website traffic within the first 3 months
High-quality leads generated at a reduced cost per lead (CPL)
30% increase in social media engagement through organic and paid strategies
Enhanced brand credibility, positioning Dholera Landmark as a top player in the region

RESULTS

Conclusion

Lack of a strong online presence
Low engagement and reach on social media
Inefficient lead generation through traditional
methods
Need for a website optimized for conversions

Client Overview

Meta Ad Campaigns

We launched highly optimized Meta (Facebook &
Instagram) ad campaigns to attract serious investors.

http://www.dholeralandmark.com/

