AT A GLANCE

CHALLENGES

e Build brand presence

¢ Increase website traffic
e Improve SEO rankings

e Drive higher conversions

BENEFITS

e Enhanced brand visibility

¢ Increased website traffic

e Improved customer engagement
e Higher sales and conversions

RESULTS

The collaborative efforts of branding, website
development, SEO, social media management,
and performance marketing resulted in the
following key outcomes:

e Brand Awareness: A significant increase in
brand visibility, with growth in social media
18k followers and engagement.

e Website Traffic: Organic traffic increased by
56%, and paid traffic grew by 300%, leading to
a 76% boost in online sales.

e Social Media Engagement: Engagement rates
improved by 47%, with a 143% increase in
followers across platforms.

e SEO Success: Increased search rankings for
target keywords, resulting in a 34% rise in
organic traffic.

e Performance Marketing ROI: Our performance
marketing campaigns delivered 64% more
conversions, with a 23% decrease in CPA.
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COMPANY
CASE STUDY

House of United - Building a Strong Brand
Presence and Digital Success

website - www.houseofunited.com
Instagram - @houseof.united

OBJECTIVES

House of United, a growing retail industry, needed to
establish a solid online presence to increase brand visibility,
drive traffic, and boost sales. The client required a
comprehensive digital strategy to strengthen their brand
identity and improve performance across multiple channels.

APPROACH

We took a comprehensive approach to enhance House of
United’s digital presence, focusing on the following key
areas:

1. Branding:
Developed a unified brand identity that reflected the
company’s values and stood out in the marketplace.

2. Website Development:
Designed a responsive, user-friendly website optimized for a
seamless experience and easy navigation.

3. Social Media Management:

Created engaging content and managed House of United’s
social media channels to increase audience interaction and
brand visibility.

4. SEO:

Improved on-page and off-page SEO, boosting organic
search rankings and driving more relevant traffic to the
website.

5. Performance Marketing:
Executed targeted ad campaigns across Google and social
media, optimizing for conversions and ROI.

CONCLUSION

Our partnership with House of United led to significant

improvements in brand visibility, website traffic, and sales. By
combining branding, website development, SEO, social media,
and performance marketing, we helped the brand establish a
stronger online presence and achieve measurable growth. We
look forward to continuing our collaboration.
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